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Megatrends drive shifts

in consumer needs

Environmental
concerns &
awareness

Rapid
urbanization?

Demographic
shifts?

Climate
change?l

Wellness &
Health?

. ¥ Innovations address
[Tl consumer needs

I
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T ———— ‘-




MEGATREND -

Limited access to nature, more allergies

Rapid

CONSUMER NEEDS -

urbanization? Confined living space - need for odor management

Embracing healthier lifestyles - comfort & natural products

Wellness &

Health2 Hybrid working post pandemic era — multi-function wear / athleisure

Focus on natural ingredients & solutions

Increased temperatures

Climate

changel Focus on reducing carbon footprint

Demographic Changing consumer preferences and cultural shifts

shifts? Shifting economic trends

Environmental

T Sustainable solutions across the value chain

awareness

HEIQ INNOVATIVE SOLUTIONS

AN <N X X

AN

Probiotic allergen control
Long lasting freshness
All day comfort technologies

Enhanced performance
features

Clothing with skin care
benefits

Cooling & thermoregulation

A range of bio-based
solutions

Global R&D with local
implementation & technical
support

Omnichannel retail
marketing strategies

Transparency through
ingredient branding
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Innovations shall increase your bottom line

Justifies premium pricing /DH
0

PROFITABILITY

PERCEIVED

PRODUCT
VALUE

Ensures higher customer
lifetime value

Provides cross-selling
opportunities

Enhances brand equity

Differentiates from competition
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How to increase the perceived value of your products?

Q

XU 8 94% of consumers are more likely to be loyal
> 50 /0 to a brand that offers complete transparency #

consumers use search as so(y , )
their top source for pre 0 customers said they will pay more for I
purchase information 3 sustainably produced goods 3

v Omnichannel marketingis v~ “SWISS TECH INSIDE” v Convincing claims - take v Simple and memorable

the key - information at all Ingredient branding - advantage of HeiQ'’s tested, executions
touch points association with Swissness  science-backed claims

and HeiQ’s sustainability guidance

credentials






Consumer landing pages explain the science behind

Consumer centric landing
pages accessible through
QR code or URL

;v( e .‘;",_ 7 2
COMFORTABLY '
LING

» Did you know?
QR code scanning -
increased by s :‘Q
323% in 2023.5 i (]

’ ECO DRY

'Y |
-



https://qrland.heiq.com/mint/
https://qrland.heiq.com/smarttemp/
https://qrland.heiq.com/cool/
https://qrland.heiq.com/pure/
https://qrland.heiq.com/fresh/
https://qrland.heiq.com/ecodry/

Highlight the premium ingredient on your packaging

INGREDIENT
BRANDING

Brand Name

Pillow Product Name

HeQ?
SMART TEMP

SWISS
TECH
INSIDE

Brand Name
Sheet Product Name

Tris shont st s powered by el St orp
whuch cyremycaly rEpres 1 WNCeraIe
condions provng yos coskng combon

O
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Icons effectively convey product benefits across all languages
OBOOBE
S

HeiQ has developed a full set of icons for all its technologies, simple ones and more detailed ones.

Simply copy+paste into your packaging and product page




Videos say more
than words

=  Technology highlights

@HeiQmaterials - 1.05K subscribers - 62 videos
Founded in 2005 as a spin-off from the Swiss Federal Institute of Technology Zuri ...more

heig.com/?utm_source=youtube_organic&utm_medium=social&utm_content.. and 9 more links

Customize channel Manage videos

Home Videos Playlists Community

Popular Oldest
. W v
1)
. \s 3

AN

e

= Mode of action explanations

A J

‘e

. e \
ALLERGEN TECH

‘ _ SYNBIOTIC PROTECTION

=  Simple animations

"

HeiQ Skin Care - Boost the Skin Microbiome i  HeiQ XReflex™ - Radiant Barrier Technology i  HeiQ - Differentiate. Innovate. i HeiQ Allergen Tech - Synbiotic Protection for

. .
I eStI I I I O n I a |S 183 views - 8 months ago on 3D scrim 987 views + 1 year ago Textiles
449 views * 1y 452 views « 1 year ago

= Computer graphics

Financlal g

Performance
H12022

. AR
HeiQ AeoniQ™ Biodegradation experiment ¢ HeiQ Mint - Botanical odor control :  HEIQPLC Interim Results 14.09.2022 +  Which occasion should you wear silk? With
748 views + 1 year ago 2.2K views - 1 year ago 374 views - 1 year ago HeiQ Real Silk (CN)

162 views « 1 year ago

Use the video as it is,
or add your brand elements,

<

or take inspirations
and create your own

Can a Man Outrun a Horse? with HeiQ Smart i HeiQ Fresh Air for curtains i HeiQ Cool - Dual action cooling for textiles i HeiQ XReflex™ - Brave the cold in comfort

Temp (EN) 388 views - 2 years ago 5.9K views - 2 years ago with thinner, lighter, warmer Radiant Barrier...
6.4K views - 2 years ago 5.1K views - 2 years ago

)
) ~~ e

Tecnologia textil antiviral efectivay sequra ¢ HeiQ Pure - Feel Clean, Smell Fresh with i HeiQ Viroblock NPJO3 117 f L 5485247 ¢ Cana duck keep you dry? with HeiQ Eco Dry




Retail displays capture consumer attention

Use retail display to capture
consumer attention, enhance
product visibility, and influence
purchasing decisions at the
point of sale

§ '&‘Q“ Table-top display

Hangers



A well-designed display can
highlight key product features,
ultimately driving sales and
boosting brand recognition.

N TECH
% INSIDE

Changing Room Elevator



Point of sale

elements for instant

connection and
unique recall

Design your own hangtags with the
new HeiQ Hangtag kit.
Use this design as is or add your
branding and other visual cues.

SWISS
TECH
INSIDE___

AR

0 : s . . 7
s
3 - 2, 3

pov;/ered by g
HEIQ

¢l

wRE-

powered by

SMART TEMP 7 s

Intelligent He I S —— o INSIDE

Thernﬁregulation MINT ’;i,g,d = 9 -

Botanical owered b
FRESH ’ K
TEMPERATURE CONTROL Odor Control Silver-Free Hel QJ
Odor Control SKIN CARE
Synbiotic Balance

EMBRACE FRESHNESS
Fabric BOOST THE SKIN

b MICROBIOME
cenhaf‘:cd.e“
:‘::a"\isrufa '}'r’ 4
<=2 .4/

&oh
e if q’ ,/ rc;t;izs:’ics
I ] “ 1 ,"
»

P

J
W . o
NSt

Scan to learn more

powered by 19 SIDE PN o SWISS
Heix ' ehe g L
ALLERGEN powered by ¢ = e
TECH HelQ powereby
Synbiotic Protection ECO DRY lf—lElClu [ T
Eco-Friendly PURE powered by Q
Water Repellent s B HelQ
Antimicrobial COOL
Odor Control

EFFECTIVE AND

ECO-FRIENDLY Dual Action Cooling

FEEL AND SMELL CLEAN

Fabric

h:
- STARTS COOL STAYS COOL

Scan to learn more - HeiQ Pure™

Fabric enhanced
with HeiQ Cool™ .

Unique microscopic
3D structure makes
water slide off

Scan to learn more

Scan to learn more

Scan to learn more



... and for permanent ingredient branding

Keep the message alive as long

as the product is around

Real size:

Sew-in label

O



Let Hei(
feature you

15



9 EHENAWEBINAR: Redefining the future of coph'\g:t?
REDEFINING THE FUTURE
OF COOLING TEXTILES

PHILIP GHEKIERE ~ ROBERTA VERNOCCHI SWiss
sueTAmmntmvarmare - SENJOR MATERIALS MANAGER INSIDE

Watchon @3Youlube Timberland &5

Webinars
Provide proof of concept with
Brand user endorsement and
technology explanations

HeiQ — Swiss Tech Inside :
1.06K subscribers

'ALLERGENS ON HOME TEXTILES

May 16, 2023

P| P GHEKIERE [TRICK SEIFERT (IM PINT
Sustainabilitv Officer Senior VP Marketing & Group Product Manager
roduct Development INSIDE

Watch on @BYouTube pygricanTextiLeco. () sexaeroesice

’ SHEIQ'WEBINAR: Botanical odor control for 'epllei _1’:4
hare

5OTANICAL ODOR CONTROL
MINT

HEIQ Y

PHILIP GHEKIERE GIULIATODISCO
SUSTAINABILITY OFFICER BRAND MANAGER
"OMEWEAR & LEISUREWEAR

Watch on @3 Youlube W


https://www.youtube.com/watch?v=wK7ykbgXbK4&t=1s&ab_channel=HeiQ%E2%80%93SwissTechInside
https://www.youtube.com/watch?v=A8i0WPsuge4&t=3s&ab_channel=HeiQ%E2%80%93SwissTechInside
https://www.youtube.com/watch?v=6GCk-RJpQWE&ab_channel=HeiQ%E2%80%93SwissTechInside

v EBIUer

Bauer Hockey, a renowned leader in ice hockey
gear, has enhanced its ELITE base layer with two
cutting-edge HeiQ textile technologies.

This high-performance garment, featuring seamless

construction, ensures maximum comfort for
athletes.

With HeiQ Fresh™, a silver-free deodorizing finish
that ensures confidence, players can wear more
and wash less.

Additionally, the HeiQ Smart Temp™ technology
enables these garments to actively respond to
body temperature, providing optimal comfort both
on and off the ice.

MARKS &
SPENCER

LONDON

Marks and Spencer enhances sleep comfort with
its Lightweight duvet powered by HeiQ Allergen
Tech™, a biobased technology endorsed by Allergy
UK. Sleep disruptions caused by allergens will be
something of the past, as this bedding item
effectively reduces allergens like dust mite matter,
pollen, and pet dander.

Crafted from 100% recycled polyester, this duvet
not only promotes sustainability but also provides
a lightweight option, ideal for warmer seasons.

“riui

Women with an active lifestyle will have a field day
with the SMART ACTIVE INFUSION Short Sleeve Top
from Triumph.

Engineered with advanced features including odor
control and long-duration comfort, this top ensures
a fresh feel and unparalleled durability.

Thanks to the biobased HeiQ Mint technology, it
provides all-day anti-odor protection, keeping one
feeling confident and invigorated at the gym or
when exploring outdoors.

Brand Partners Page
Adds credibility and drives
association with brands across
different segments

C

BOSS

BOSS has launched a beautiful line of garments,
powered by HeiQ Mint for best-in-class odor control.
The plant-based deodorizer HeiQ Mint controls
malodor development on textiles, providing fabrics
with a long-lasting odor control capability that
keeps textiles smelling fresh all day long. The new
pieces — a light sweatshirt, jogging trousers,
functional polo shirts and trainers — are part of the
BOSS Green Collection.

Timberland &

Timberland, well known for its excellence in
outdoor inspired and lifestyle apparel, is dedicated
to ensuring all-day comfort for its customers,
regardless of external conditions. The new Fall
2024 collection incorporates HeiQ Smart Temp™
technology across a versatile range of overshirts, t-
shirts, and pants.

Designed with a utilitarian edge, the collection
features chest and cargo pockets, while internal
labels and logo embroidery highlight the innovative
HeiQ Smart Temp™ integration.

HeiQ Smart Temp™ technology offers dynamic
cooling activated by body heat, which deactivates
as temperature drops, ensuring ultimate comfort in
any environment.



Social Media
Celebrating our partners product launches
and successes together

T o @ heigmaterials &
formance just got a boost with HeiQ Min odor control " Sackles ot i 5 s us g 1B Carponne @
technology infused into their Capilene range. Through a year-long : % oy i Together we can shape a more sustainable future
field test process, Patagonia and HeiQ collaborated to bring you a y . » opten tainabit
biobased textile innovation that not only meets rigorous performance i . o Q AeoniQ. The
standards but also aligns with Patagonia’s mission to deliver X el S ? N fiber
sustainable gear, HeiQ Mint effect ckles body odors, ;
regenerating with every wash. Say goo... See more

heigmaterials We're thrilled to
announce our collaboration with Culp,
bringing HeiQ Allergen Tech to
upholstered furniture! @ This
revolutionary 100% biobased solution,
already a success in bedding items,
now tackles allergens in sofas,
armchairs, and more. Say goodbye to
dust mite matter and pet allergens,
creating a comfier living space for all.




Press Releases R vy

RADIANTX GLOVES POWERED BY HEIQ XREFLEX i
TECHNOLOGY

Announcing innovations bz

and partnerships !ﬂ‘n: .' = 3
=

HEIQ AEONIQ “GAME-CHANGING"
DECARBONIZING YARN ENDORSED BY HUGO
BOSS AND THE LYCRA COMPANY

HEeEIQ LJ PRODUCTS SERVICES PARTNERS NEWS HEIQ WEBSHOP

HEIQ AND THE LYCRA COMPANY LAUNCH o Hees
LYCRA® FRESHFX® BRAND WITH HEIQ
TECHNOLOGY FOR THE CHINA MARKET

THE

@ HEIQ Y

s il HEIQL‘)
Ho sup tum of COOL

Dual action cooling

FUE ENE

19


https://heiq.com/outdoor-research-launches-insulated-radiantx-gloves-powered-by-heiq-xreflex-technology/

READY FOR MORE
INNOVATIVE
CONCEPTS?

Getin touch
EXPLORE MORE CRAVING FRESH .
POSSIBILITIES? IDEAS? with us today
)




Sources

1. 12 Global Megatrends Explained [2025-2030] | StartUs Insights (startus-insights.com)

2. https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/state-of-consumer

3. https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey.html

4. 2022 survey by Label Insight

5. https://www.coolest-gadgets.com/qgr-code-usage-

statistics#:~:text=QR%20code%20scanning%20in%20the,247%25%20in%20a%20similar%20period
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https://www.startus-insights.com/innovators-guide/global-megatrends-full-guide/
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/state-of-consumer
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey.html
https://www.coolest-gadgets.com/qr-code-usage-statistics#:~:text=QR%20code%20scanning%20in%20the,247%25%20in%20a%20similar%20period
https://www.coolest-gadgets.com/qr-code-usage-statistics#:~:text=QR%20code%20scanning%20in%20the,247%25%20in%20a%20similar%20period

Differentiate.
Innovate.

UK

London
HeiQ Ltd.

Ultimate parent

AMERICAS EUROPE ASIA OCEANIA
HeiQ ChemTex Inc. HeiQ Materials AG HeiQ Iberia HeiQ Materials HeiQ Life HeiQ PTY
Concord & Calhoun Schlieren Unipessoal Lda Company Limited Bangkok Geelong
USA Switzerland Moreira da Maia Shanghai R&D/Production/Sales Australia
R&D/Production/Sales Operational headquarters ~ Portugal Warehouse/Testing/Sales Hei R&D/Production
in ot R&D/Testing/Production R&D/Sales eiQ
HeiqQ Life HeiQ Company Ltd ey
Sao Paolo HeiQ RAS AG HeiQ Chrisal NV / HX Company Ltd Sales
Brazil Regensburg Lommel Taoyuan City
sales Germany Belgium Sales/Production
R&D/Sales R&D/Production
HeiQ AeoniQ Holding AG
Schlieren
Switzerland
HeiQ AeoniQ™ parent company
Follow us: in|o

www.heig.com



https://www.instagram.com/heiqmaterials/
https://www.facebook.com/HeiQMaterialsTextileInnovation/
https://www.linkedin.com/company/heiq
https://www.youtube.com/user/HeiQmaterials
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