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Megatrends drive shifts 

in consumer needs

Innovations address 

consumer needs

Rapid 

urbanization1

Wellness & 

Health2

Demographic 

shifts1

Climate 

change1

Environmental 

concerns & 

awareness



MEGATREND     →                    CONSUMER NEEDS                      →    HEIQ INNOVATIVE SOLUTIONS

Changing consumer preferences and cultural shifts

Shifting economic trends

Sustainable solutions across the value chain

Embracing healthier lifestyles – comfort & natural products

Hybrid working post pandemic era – multi-function wear / athleisure

Focus on natural ingredients & solutions
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Rapid 

urbanization1

Wellness & 

Health2

Demographic 

shifts1

Limited access to nature, more allergies 

Confined living space – need for odor management

Increased temperatures

Focus on reducing carbon footprint

Climate 

change1

Environmental 

concerns & 

awareness

✓ Probiotic allergen control

✓ Long lasting freshness

✓ All day comfort technologies

✓ Enhanced performance 

features

✓ Clothing with skin care 

benefits

✓ Cooling & thermoregulation

✓ A range of bio-based 

solutions

✓ Global R&D with local 

implementation & technical 

support

✓ Omnichannel retail 

marketing strategies

✓ Transparency through 

ingredient branding



Innovations shall increase your bottom line
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PERCEIVED 

PRODUCT 

VALUE

PROFITABILITY

Justifies premium pricing

Ensures higher customer 

lifetime value

Provides cross-selling 

opportunities

Enhances brand equity

Differentiates from competition



How to increase the perceived value of your products?
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94% of consumers are more likely to be loyal 

to a brand that offers complete transparency 4

✓ Omnichannel marketing is 

the key – information at all 

touch points

consumers use search as 

their top source for pre 

purchase information 3

> 50%

80% customers said they will pay more for 

sustainably produced goods 3

✓ “SWISS TECH INSIDE” 

Ingredient branding – 

association with Swissness 

and HeiQ’s sustainability 

credentials

✓ Convincing claims – take 

advantage of HeiQ’s tested, 

science-backed claims 

guidance

✓ Simple and memorable 

executions
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Consumer landing pages explain the science behind

Consumer centric landing 

pages accessible through 

QR code or URL

Did you know?

QR code scanning 

increased by  

323% in 2023.5

https://qrland.heiq.com/mint/
https://qrland.heiq.com/smarttemp/
https://qrland.heiq.com/cool/
https://qrland.heiq.com/pure/
https://qrland.heiq.com/fresh/
https://qrland.heiq.com/ecodry/


Highlight the premium ingredient on your packaging 

INGREDIENT 

BRANDING



Icons effectively convey product benefits across all languages
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HeiQ has developed a full set of icons for all its technologies, simple ones and more detailed ones. 

Simply copy+paste into your packaging and product page



Videos say more 
than words

▪ Technology highlights

▪ Mode of action explanations

▪ Simple animations

▪ Testimonials

▪ Computer graphics 

Use the video as it is, 

or add your brand elements, 

or take inspirations

and create your own



Table-top display

Hangers

Retail displays capture consumer attention

Use retail display to capture 

consumer attention, enhance 

product visibility, and influence 

purchasing decisions at the 

point of sale



Changing Room Elevator

… and create an engaging shopping experience 

A well-designed display can 

highlight key product features, 

ultimately driving sales and 

boosting brand recognition.



Point of sale 
elements for instant 
connection and 
unique recall

Design your own hangtags with the 

new HeiQ Hangtag kit. 

Use this design as is or add your 

branding and other visual cues. 

HeiQ Hangtag Kit



… and for permanent ingredient branding

Sew-in label

Keep the message alive as long

as the product is around
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Let HeiQ
feature you



Webinars
Provide proof of concept with 

Brand user endorsement and 

technology explanations

https://www.youtube.com/watch?v=wK7ykbgXbK4&t=1s&ab_channel=HeiQ%E2%80%93SwissTechInside
https://www.youtube.com/watch?v=A8i0WPsuge4&t=3s&ab_channel=HeiQ%E2%80%93SwissTechInside
https://www.youtube.com/watch?v=6GCk-RJpQWE&ab_channel=HeiQ%E2%80%93SwissTechInside


Brand Partners Page
Adds credibility and drives 

association with brands across 

different segments



Social Media
Celebrating our partners product launches

and successes together



Press Releases
Announcing innovations

and partnerships 
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https://heiq.com/outdoor-research-launches-insulated-radiantx-gloves-powered-by-heiq-xreflex-technology/
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EXPLORE MORE 

POSSIBILITIES?

marketing@heiq.com

READY FOR MORE 

INNOVATIVE 

CONCEPTS?

CRAVING FRESH 

IDEAS?

Get in touch 

with us today
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https://www.startus-insights.com/innovators-guide/global-megatrends-full-guide/
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/state-of-consumer
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey.html
https://www.coolest-gadgets.com/qr-code-usage-statistics#:~:text=QR%20code%20scanning%20in%20the,247%25%20in%20a%20similar%20period
https://www.coolest-gadgets.com/qr-code-usage-statistics#:~:text=QR%20code%20scanning%20in%20the,247%25%20in%20a%20similar%20period


Follow us:

www.heiq.com

HeiQ Materials AG

Schlieren

Switzerland

Operational headquarters

R&D/Testing/Production

London

HeiQ Ltd.

Ultimate parent

UK

HeiQ PTY

Geelong

Australia

R&D/Production

HeiQ ChemTex Inc.

Concord & Calhoun

USA

R&D/Production/Sales

HeiQ Iberia 

Unipessoal Lda

Moreira da Maia

Portugal

R&D/Sales

Innovate.
Differentiate.

HeiQ
Tokyo

SalesHeiQ Chrisal NV

Lommel

Belgium

R&D/Production

HeiQ RAS AG

Regensburg

Germany

R&D/Sales

HeiQ Life

Sao Paolo

Brazil

Sales

HeiQ Materials 

Company Limited

Shanghai

Warehouse/Testing/Sales

HeiQ Company Ltd

/ HX Company Ltd

Taoyuan City

Sales/Production

AMERICAS EUROPE ASIA OCEANIA

HeiQ Life

Bangkok

R&D/Production/Sales

HeiQ AeoniQ Holding AG

Schlieren

Switzerland

HeiQ AeoniQTM parent company
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https://www.instagram.com/heiqmaterials/
https://www.facebook.com/HeiQMaterialsTextileInnovation/
https://www.linkedin.com/company/heiq
https://www.youtube.com/user/HeiQmaterials
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